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E.HI' ||Il.' }unt'lu.ltiun of A TOITEID SROWET, |1LEL while l}rl'.lkills;

down the stand, a neighbouring stand with Ecuadorian roses
.L'|.I1.'|: s ;I:” I.'III'. [I'Il..'il' I.LPL']I ”l.'l-"-'r'L'Ih‘ .II:d WL I'|'I;1|.|4; Ll'u.' |1iIL'¢_:|._'_\I; rose
basker in the L'il}'!

We apened on a Thursday and had the biggest showstopper in
front of our shop. People stopped 1o ke pictures. We mera
lot of new people and welcomed many existing customers for
the first time o our own four walls. 1 would no say that we
sold like crazy; bue ar least we had a big enough wirnover 1o
cover our costs (not our own work time 5|'n;-nr.|:|_ But most of
all, we really enjoyed being there and welcoming people into
our shop. We had both worked in many shops before and it
was nice to do it again, Many people would not believe our
temporary nature, but we closed after our second weekend
and moved on with our normal work.  We had really
enjoyed doing it, had not lost money and the time and effore
invested had paid us back in customer complimenis, fun and

enjoyment, s we decided o do i again in spring 2000,

1"u":-"ullh |t'hM'IJI.\ learned f-l'i'rlli I|ir: |1II'.\I: rime, we were a bie berter
with PR, had more addresses from the firse shop to invite
and stareed  planning immediately!  The working ritle was
'|'"r.\|lt'l-- and we |43Hk4.'r.| o .I|| flll'r'.\ and travels for m:irinu
inspired decorations and vases, When we apened the second
shop in May, we had a |:i1;_', fish made of roses (here ;|§:;|'m the
rose grower/importer gave us his old stock which worked

wonderfully for us ... big thanks to him) on the streer 1o
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next week ... but the .“-:!LHP was not there anymore! Another
WA 1]|:r||':'1|1| wied pone 13.1|1|§|'||’3| alter Iu-iu!; open for just

one week — she was glad to hear thae that was nor the case.

In October 2008 we opened our Shop for a Week for the first time; a flower shop that runs for a short ~|1rml-
- : e T he . v e e s an

(10 days) and celebrates especially the beauty of flowers and nature. I'he theme was "Magical Forest an tr

our visitors entered a rented gallery with erab apple trees growing out of the floor and an abundance o

autumn Aowers, seed heads and berries as well as decorative items, flower vases and pots hitiing that theme.

direct attention 1w ns! Again many people found us, fuite a
[ew recognised us by the roses and we heard some fun stories.
One woman thought she had gone craeys she'd rushed past

o Wl'L'I-L on her |1-|'|cu. I1'l.l:|l.' i InL'I'II!:I| mote o come by |;|1|:

How and why did we do it

Ueli Signer and I, Florian Seyd, had worked ln;:rlht;r as
freclancers for a few years, mainly on demonstrations,
presentations, showroom decorations, private functions and
parties nexe o the ongoing Haristry works., We decided “'f“
to open a flower shop as we travelled for work a lor and dul_
not want to be stressed by the maintaining and running of
a Hower shop while going for bigger projects at the same
ime.  But after a few years doing that, more and more
customers asked us 1o apen A _-,hn;'up. Adter one l]:l}"ﬂ work
with a customer, we had a glass of wine together and the same
question came up! We said thar we would not do that, but

oo Wi sl open a :\|m|3 ... for a week!

Our customer laughed and said we would never do so. 'l.n
prove him wrong we started immediately brainstorming in
the car on the way home. Looking for a place we couild
rent for a month, we found a nice lictle gallery; Ueli starred
planning furniture and T met with some graphic lEn’.‘\-I]_"I'Il:'TS o
plan an invitation. We started to spread the word and hrf.lﬂd
in the Durch Flower Council a partner who liked the idea
and wanted 1o give a press meeting in our temporary shop 1o
talk about flower trends. A day before the opening we had
ro breakdown a trade fair stand in Amsterdam and moved
a big basket in front of our shop. We had used the baske
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more attention and more reactions,  Afrer r.|tr'1i|1y1 Fishes™,
our minds were already working to think about the nexr one.
The first two were held in galleries, number three was an
empty shop located close to the antique streer in Amsterdam,
the Spiegelgrache. Here, in Ocrober 2009, we opened with
a huge window and a very nice collection of muscum-like
objects.  Ueli had designed some nice pieces of furnitre
and we planned % dinner bevween fllowers’. To celebrare the
beauty of this temporary shop, people could book a dinner
night with us. We had a cook, live music and a beautitully
laid rable. We sold three nights, our guests were delighted
and it gave a strong bond between our good customers and
us.  We learnt things too; because of the doseness of the
antique quarter of town and our huge window, we artracted
moare new customers than belore, sales went up and we
became a livde bie the “mlk of wown'. Again many people
thought it was a shame that we would close so quickly, bu

we still believed in our idea of wemporary shops,

Fusion Flowers 23



! . : j antages!  We [ wriod where we have shop hours and
Since then we've had many more shops. What are our advantages? We have a short period where ; - itk
i i - rp . =, . - 2 1 it
loads of fresh stock, but for the rest of the year we work withour that risk. We can concentrate on ongoing projects wit 1ll.l
the pressure and the time-consuming upkeep of a Hower shop. We do not have to wait for customers, pay high shop rent for

i I i f - have the 1 feek, 1t is a time of
] 5-.;;-,|-|_:| |||g '||i|.;|'|. ;lu Tl |:,|\.'|.' o Carry -;n:u.l-; -.-.'||_I| :11..- rl:\k |:1[ [RLEL] 'w.-:'“IH‘l', il 1'-.\'1- |'|L'I'| WL I:l.l'lL I.|'|I. ?\|1il|! for a “rl.r.ix. iLisak I3

enjoyment also for us and our team. lcis like preparing a show! It stares with us lhII'ILIH.l', of a theme, ”l-ll\l”!’. folders, invitauon

irds and posters. We look For soods o sell, desien furniture and installations to surprise our CustOMCTs agam. Due o all the
[ i } 5 [4 ;LA

ici i i e = OUT VISITng . w each time. We met a lady in one
shops and the publicity, we have a big address file so we can see our visiting numbers grow ca _

’ 1 1 i v . . CRma: W [P J LS
'*hl"P who solicited to do PR for us; her ideas sounded Inkeresting and I;',m:ul. so she ook care of press re leases, invitations, gucs

i ’ i i easi 151 - : idea is eve . nown. She's also managed the building
lists for opening evenings, l'1-;:1L‘\-|nl:.lt|x|n;r, the PR, has meant our idea is even better ke Ll

of 2 web shop for us so that our customers can shop online all year for out special products.
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The whole process to the .\'ht‘lp: the developing of theme,
icleas, |=IHL|III.'I\ and presentation are, for Ueli, our team
and myself, a highly ereative and fun process. It is very
time consuming and also getting more and more expensive
as shop locations became bigger and therefore more
product is needed, bur after doing it for nine times we
seill enjoy it a lot. We still sce an up-going line in'it, more
visitors, even more people from other places, coming to see
and experience it

.I.l'lrl.ﬂ.l‘l_'.h lI‘lL'\f '\l:li'l'l"?- Wl I|H'|'L" 1_{4|i”L'El SOTTeE :_';ll.,.\,'l_{ CUSIOMEr
Conacis ~IIIL| have been :|-c:r<4.-r.| L8] |l-:.'|]" l’.ll.";.{Jr'.l[L' restanrants,
a nightclub, have rented out furniture designed by Ukl
for special product presentations and trade fair stands.
Because of our shops we are able 1o show what we like,
what we do and whar we areable 1o creare, 1 have to be
|IHI|'||.'.\|;-| ||. L-I||.|i Hl'lli I {.liﬂ.l[lfl."l ﬂ” ti'll..,' Hini{' Wi h;,l_'l."l_' l,'ll_||_ il'l[l.l
the shops, | guess our own hourly rate would be very litde,

but because we start feeling the very positive influence

and shop reaction all year through, we definitely chink it
is worth ir.

If Yo arc curious, feel free o browse our website

www.thewunderkammer.cu under Shop-for-a-Weck to see
'L'r'l'l:il W -;It:-. ||._'.'1:III rl.'.l"}' are III!It'!l.'l.I-:'l.l o S0 :illij L'.“‘il"‘l.'l'.lt'tll.li'
it, _'ﬂ:ltt'!-.' welcome in our 1ch .a.hup ‘Celebracion’, staring
on the 23" of May until the 9™ of June. When you count
days, you'll see we've started to change a bit already -
because of feedback from our customers and for our own
fun, we've extended into a H|:H‘J|1 for Two Weeks....wish we

knew where it was leading us!

Far more information
Shop for a Week
May 23— June 9
Amsterdam
'l.'lr"l.'.-"l.'.-'.[hf."l.wu':r.lx:rlc:u11m¢.r.r:u
'\."|"'."|""."f'..‘=|'|{:l]_'.|- ik!r-ﬁ-m'l;_"l{.fﬂl'ﬁ
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